“There Is No Such Thing as a Free Lunch”
1. Find a “free” advertisement.

2. What is the company’s name and phone number or contact information?

3. Contact the company to find out the terms of the advertisement if needed.  
4. Explain the promotion within the paper.

5. Explain why it is not “free.”  Address three economic reasoning points.  Use your vocabulary!  
6. Contact the company and ask to explain to them why their ad could be misleading and the promotion is not actually for a free item.  Be polite.  Write about the experience in the paper.
7. Follow the directions for written assignments (this can be found on the econ web page or in my syllabus) and turn it in to TurnItIn.com by…
8. Paper needs to be one page in length, not two.

9. Attach the advertisement if possible.

